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Customer First. Always.…….
The digital revolution has turned the marketing industry head over heels. Further, the inclusion of 

newer technologies like AI, ML and 3D is creating newer pathways for the marketing professionals to 
explore. However, as one of the Chief Marketing Officers (CMOs) we spoke to during making of this 
current edition of ‘Best Marketing Leaders from USA 2023’ said, whatever technology you use, 
there should also be a human connection to marketing, and this is your success mantra. 

From ATL to BTL, website content to video content, branding to events and creating personal 
connect with the audience, a CMO’s role is just multiplying. They also need to observe, create 
strategies, data analysis, and make decisions based on the analysis. As we now live more, interact 
more, and buy more on the internet, it is important for the marketing experts to have their company’s 
strong presence on the digital world where they need to have deep conversations with the prospective 
and existing customers. The challenge is that there is a lot of noise over the internet, and in the 
offline world. The CMOs need to find the right communication mix and create effective campaigns to 
ensure success. They also should have the matrix in place to measure the success of the campaign, 
or the failure if any, to make possible amendments to the campaign. 

Our current edition brings more insights into the way a CMO thinks and functions. It brings in 
detail their challenges, strategies, the hard-earned lessons, future plans, and much more. All their 
efforts are aligned with one reality – Customer Experience is the King. 

Happy reading!

Vipin Kumar 
Editor, Tradeflock

vipin@tradeflock.com
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Aron North, as the Commercial Owner 
and Chief Marketing Officer of Mint 
Mobile, stands as a monumental figure 

in transforming the telecommunications 
industry. Known for his innovative strategies 
and a strong commitment to customer-
centricity, North has propelled Mint Mobile 
into the spotlight as a formidable competitor 
in the telecom sector. His recognition as one 
of the "Best Marketing Leaders from the USA 
in 2023" by TradeFlock is a testament to his 
effective leadership and visionary approach 
to marketing.

Since assuming his role at Mint Mobile 
in March 2019, Aron North has not 
only directed the marketing efforts but 
also shaped the company's commercial 
strategies. His extensive background, with 
significant stints at Taco Bell and various 

key roles across prominent agencies and 
brands, has equipped him with a diverse 
skill set. This experience has been pivotal 
in driving Mint Mobile's growth, leveraging 
both creative marketing techniques and 
strategic business moves.

Aron North's leadership philosophy 
centers on the importance of embracing 
risk and innovation—a theme he discussed 

Aron 
North
Commercial Owner  
& Chief Marketing Officer,
Mint Mobile

Steering Mint Mobile with Creative 
Disruption and Bold Leadership

Best  
Marketing Leaders  
from USA 2023

Marketing serves as 
the 'headlights' of 

an organization and 
brings a clear outside-

in view to the business, 
and listening is an 

essential part of that.
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passionately during his appearance on 
the "Scratch" podcast. North criticized 
the prevalent cautious approach among 
today's CMOs, advocating instead for a 
bolder, more instinct-driven approach to 
marketing. "The mistakes CMOs do today 
is that they're not willing to take risk. 
They're so buttoned up and polished, 
and everything has to be perfect," North 
remarked. This perspective has guided his 
strategy at Mint Mobile, fostering a culture 
where quick decision-making and trusting 
one's instincts are valued over conservative, 
data-heavy strategies.

Under North's guidance, Mint Mobile has 
distinguished itself as a challenger brand 
within the highly competitive U.S. telecom 
industry. By harnessing digital marketing 
and e-commerce, North has effectively 
differentiated Mint from traditional telecom 
companies. He has pioneered innovative 
pricing models and a digital-first approach to 
customer interactions, central to the brand’s 
disruptive presence in the market.

Aron North's collaborative approach to 
leadership is exemplified in his relationship 
with Mint Mobile's CFO, which has been 
crucial for aligning the company's financial 
strategies with marketing initiatives. This 
partnership ensures that financial and 
marketing departments work cohesively, 
optimizing investments and driving 
sustainable growth. North's ability to 
foster such internal alignment has been 
instrumental in executing marketing 
strategies that not only boost immediate 
sales but also build long-term brand equity.

Under North’s leadership, Mint Mobile 
has launched several high-profile marketing 
campaigns that have significantly increased 
the brand's visibility and appeal. These 
initiatives often leverage humor and celebrity 
endorsements, including involvement from 
actor Ryan Reynolds, to engage consumers 
and highlight the brand’s unique offerings. 
North’s strategy has focused on transparency 
and customer value, challenging industry 
norms and setting new standards for 
consumer interactions.

Beyond marketing, North is committed 
to integrating sustainability and ethical 
practices into Mint Mobile’s operations. This 
commitment is evident in the company’s 
efforts to minimize environmental impact 

and promote responsible consumerism. By 
aligning business practices with broader 
social and environmental objectives, North 
ensures that Mint Mobile not only pursues 
financial success but also contributes 
positively to societal well-being.

Looking ahead, North remains 
committed to pushing the boundaries of 
telecommunications with Mint Mobile. His 
ongoing focus on enhancing the digital 
consumer experience and expanding market 
share through strategic innovations and 
relentless customer focus is set to propel 
Mint Mobile even further as a leader in the 
telecom industry.

Aron North’s tenure at Mint Mobile is 
a testament to the power of innovative 
marketing and the importance of customer-
centric business practices. His approach 
not only drives the company's growth but 
also challenges the traditional telecom 
industry norms. As North continues to lead 
Mint Mobile, his strategies and insights are 
expected to keep influencing the future of 
marketing in the digital age, exemplifying 
the impact of a visionary leader in a rapidly 
evolving industry.

I've gotten much more 
comfortable with 

trusting your gut, your 
instinct, and making a 
move because it's the 

right thing to move 
on, not because it has 

some DAC and strategy 
and yada yada yada 

behind it.
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In a landscape where technology continually 
reshapes how businesses operate, Christine 
Cefalo stands as a luminary in marketing. 

As the Executive Vice President and Chief 
Marketing Officer at Workday, her exceptional 
leadership has been pivotal in steering the 
company's innovative strategies forward. 
Cefalo's approach to marketing, which marries 
deep empathy with strategic brilliance, has 
earned her the distinction as one of the "Best 
Marketing Leaders from the USA in 2023," 
selected by TradeFlock.

Christine Cefalo's journey into the 
world of technology marketing is a tale of 
perseverance and adaptability. From her 
early days working at a fast-food restaurant 
to navigating the challenges of securing 
her first tech role at PeopleSoft, her path 
was anything but conventional. Raised by 
a teacher and a musician, Christine's early 
exposure to the tech industry was limited. 
However, the work ethic instilled by her 
parents and her diverse job experiences 
fueled her determination to succeed.

Joining Workday marked a significant 
chapter in Cefalo’s career, where she has 
now contributed over 14 years, growing 
through eight different roles. Starting in 
public relations and moving through the 
ranks to become the CMO, Christine has 
been instrumental in not only shaping the 
company’s marketing strategies but also its 
culture and core values.

"Listening is so important—especially 
in marketing," Christine shared in our 
conversation, reflecting on advice she received 
from Workday’s co-founders. This philosophy 
of listening intently to customers, market 
trends, and her own team has been central 
to her leadership style. It allows her to bring 
an "outside-in" perspective that keeps the 
company aligned with the evolving needs of its 
users and the market.

Under Cefalo's leadership, Workday paused 
its brand campaign launch at the onset of 
the COVID-19 pandemic, choosing instead 
to focus on employee well-being—a decision 
that speaks volumes about her values-driven 
approach. This sensitivity and responsiveness 
to global events have shaped how Workday 
communicates its brand, ensuring that the 
company's messaging resonates with both 
heart and mind.

Christine’s tenure has not been without 
challenges. The rapid shift to a remote 
working model during the pandemic tested 
her ability to adapt quickly. By emphasizing 
an employee-first culture and gathering 
weekly feedback from the team, she ensured 
that Workday not only adapted to new 
realities but also thrived, maintaining a 
focus on the health and productivity of both 
employees and customers.

Christine’s strategies have significantly 
boosted Workday's visibility and market 
share, making it a beloved brand among 
enterprises looking for human-centered 
tech solutions. Her focus on empathetic 
marketing and robust community 
engagement has helped shape Workday’s 
image as a compassionate and innovative 
leader in the tech space.

"I’ve also learned about the importance 
of values, and the power of using them 
as a North Star—a strong set of values 
will always lead you to the right answer," 
says Christine. This guiding principle has 
been evident in how Workday approaches 
everything from product development to 
customer service and internal culture.
Looking ahead, Christine is excited about 
the role of technology in enabling positive 
change. She is passionate about supporting 
people with disabilities and normalizing 
conversations about mental health, reflecting 
her commitment to inclusivity and support 
within and outside Workday.

Christine 
Cefalo
EVP and CMO,
Workday

Embodying Heart-Driven 
Leadership at Workday

Best  
Marketing Leaders  
from USA 2023
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A staunch advocate for people with 
disabilities and mental health awareness, 
Christine’s personal experiences have deeply 
influenced her professional outlook. She 
sees these challenges not as disabilities 
but as different abilities that bring unique 
perspectives and strengths to the table.

Christine Cefalo’s leadership at Workday 
is a testament to her belief that true success 
comes from combining a data-driven approach 
with a deep understanding of human 
emotions and values. Her journey from the 
early struggles to her role as a top marketing 
leader is a powerful reminder of the impact 
empathetic leadership can have on a global 
scale. As Workday continues to evolve, 
Christine's vision and strategies are set to 
propel the company further into the forefront 
of enterprise technology, making it a beacon 
for others to follow.

People buy with 
their hearts, 

and people join 
companies to help 
make a difference 

in the world
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Today, CMOs and their teams need to 
be absolute experts on consumer or 
customer behaviours and trends and 
be hyper-aware of the competitive 

landscape, historical business 
performance, and wider mega-trends. 
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Craig Brommers is a standout figure 
in the realm of retail marketing, 
renowned for his innovative 

leadership and strategic acumen as the 
Chief Marketing Officer at American 
Eagle Outfitters. His illustrious career is 
marked by significant tenures at major 

fashion brands where he spearheaded 
transformative campaigns and initiatives. 
Recognized as one of the "Best Marketing 
Leaders from the USA in 2023," Brommers 
continues to redefine the boundaries of 
marketing in the retail sector.

Educated at UCLA Anderson School of 
Management where he earned his MBA 
in Marketing, Brommers's profound 

Craig 
Brommers
Chief Marketing Officer,
American Eagle Outfitters

Shaping the Future of Retail with 
Visionary Marketing Leadership

Sustainability isn’t 
just a trend; it’s a 

business imperative. 
As marketers, it’s our 
job to weave this into 
our brand’s narrative

Best  
Marketing Leaders  
from USA 2023
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understanding of marketing dynamics 
has been pivotal throughout his career. 
His journey through high-profile roles 
includes significant impacts at Gap, 
Abercrombie & Fitch, Calvin Klein, and 
Speedo. Each role leveraged his unique 
blend of creativity and strategic insight, 
significantly boosting brand visibility and 
market penetration.

As Senior Vice President of Marketing, 
Brommers revitalized the Speedo’s image, 
connecting with a broader audience 
through innovative digital campaigns.He 
enhanced the Calvin Klein ‘s global appeal 
as the Senior Vice President of Global 
Marketing, spearheading campaigns 
that blended high fashion with universal 
accessibility.As Senior Vice President of 
Marketing, his strategies at Abercrombie 
& Fitch were crucial in repositioning the 
brand to appeal to a mature audience 
while maintaining its youthful ethos. His 
tenure as Chief Marketing Officer of GAP 
was marked by a creative rejuvenation 
that targeted a global audience, blending 
traditional media and digital platforms.At 
the helm of marketing at American Eagle 
Outfitters, Brommers's strategies have 
focused on inclusivity, digital innovation, 
and sustainability.

Brommers’s leadership is characterized 
by a forward-thinking approach that 
prioritizes inclusivity and sustainability. 
He fosters a culture of creativity and 
bold experimentation within his teams, 
believing that “the best marketing 
connects emotionally, telling stories that 
resonate across all demographics.”At Gap, 
Brommers faced the significant challenge 
of reinvigorating a brand in a saturated 
market. His response was a series of bold, 
inclusive campaigns that successfully 
increased the brand’s relevance among 
younger shoppers.

At Calvin Klein, a groundbreaking digital 
campaign successfully integrated social 
media with high fashion, significantly 
enhancing the brand's appeal to the 
younger demographic. This approach 
was followed by the "Modern Redefined" 
campaign at Gap, which skillfully 
blended classic aesthetics with modern 
sensibilities to attract a broad consumer 
base. More recently, the "Real Voices" 

campaign at American Eagle celebrated 
diversity and authenticity, markedly 
boosting the brand’s engagement rates 
among Gen Z consumers. Each campaign 
under his direction not only defined the 
brands’ market positions but also set 
new benchmarks for digital marketing in 
fashion retail.

Under his leadership, American Eagle 
has seen a surge in market share, driven 
by campaigns that adeptly blend social 
media with experiential marketing. His 
efforts have earned multiple industry 
accolades, cementing his status as a 
leader in marketing innovation.

Brommers is enthusiastic about the role 
of technology in marketing, particularly 
predictive analytics and AI to enhance 
customer engagement. He is committed 
to steering American Eagle towards even 
greater sustainability, aiming to make 
it the most environmentally responsible 
brand in retail.

Craig Brommers is not just a marketing 
executive; he is a visionary whose work 
continues to influence the retail industry. 
His strategic foresight and commitment 
to innovation have consistently propelled 
his brands to the forefront of the market, 
making him a true leader in his field. As 
he continues at American Eagle Outfitters, 
the industry watches eagerly to see  
how he will navigate the future of  
retail marketing.

The role of a 
marketer is to forge 

connections – 
between brands and 
people, aspirations 

and realities
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Dara 
Treseder
Chief Marketing Officer,
Autodesk

Pioneering Marketing Excellence at 
Autodesk

In an era where innovation and 
technology constantly redefine 
the parameters of design and 

manufacturing, Dara Treseder stands as 
a beacon of marketing brilliance. As the 
Chief Marketing Officer at Autodesk, 
Treseder has not only elevated the 
brand's global presence but also 
embedded it deeper into the fabric 
of its diverse customer base. 
Recognized for her dynamic 
leadership and innovative 
strategies, she has been 
rightly named one of the "Best 
Marketing Leaders from the 
USA in 2023."

Treseder's journey to the 
apex of marketing excellence 
began with her academic 
achievements, holding a 
Bachelor's degree from Harvard 
University and an MBA from 
Stanford Graduate School 
of Business. Her career is 
distinguished by a series 
of strategic roles at notable 
technology and consumer 
companies, where she developed 
a knack for transforming 
marketing paradigms and 
accelerating business growth.

Best  
Marketing Leaders  
from USA 2023
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Joining Autodesk was a pivotal move 
in Treseder's career, marked by her 
commitment to not just leading but 
revolutionizing the company's marketing 
approach. Her tenure at Autodesk has been 
characterized by a proactive shift towards 
digital platforms, emphasizing sustainable 
design and engineering solutions that cater 
to the needs of professionals and creators 
around the globe.Treseder believes in a 
marketing philosophy that is customer-
centric and innovation-driven. "Our goal 
at Autodesk is to empower our customers 
to make anything," Treseder shared during 
our interview. Her approach involves deeply 
understanding customer needs and then 
leveraging cutting-edge technology to meet 
those needs effectively and efficiently.

Under Treseder's leadership, Autodesk has 
launched several high-impact marketing 
campaigns. One notable campaign involved 
partnering with major engineering firms and 
showcasing their use of Autodesk’s solutions 
in groundbreaking projects, from skyscrapers 
to sustainable city designs. These case 
studies not only highlighted the versatility 
of Autodesk's products but also cemented 
its role as an essential tool in modern 
engineering and design.

Another significant initiative led by 
Treseder focused on small businesses and 
independent designers. By offering tailored 
solutions that help these customers harness 
the power of Autodesk's comprehensive suite 
of tools, the campaign effectively broadened 
Autodesk’s user base and reinforced its 
commitment to supporting creativity and 
innovation at all levels.

Every leader faces challenges, and Treseder 
is no exception. One of the major challenges 
during her tenure has been navigating the 
shift in global market dynamics, especially 
during economic downturns. Treseder’s 
strategy focused on a robust digital 
transformation, optimizing Autodesk’s 
marketing efforts to be more agile and 
responsive to market changes. This approach 
not only helped Autodesk maintain a strong 
market presence but also expanded its reach 
during uncertain times.

Treseder’s innovative strategies have 
significantly enhanced Autodesk's market 
position. Her focus on integrating customer 
feedback into product development and 

marketing strategies has increased customer 
engagement and satisfaction. Moreover, 
her efforts in promoting Autodesk’s 
sustainability initiatives have greatly 
enhanced the brand’s reputation as a leader 
in sustainable design technology.

Looking forward, Treseder is excited 
about the possibilities AI and machine 
learning hold for marketing. She envisions 
these technologies as key to delivering 
more personalized, customer-focused 
solutions that anticipate needs and 
drive engagement. Additionally, she is 
passionate about advancing Autodesk’s 
commitment to sustainability, aiming to 
lead the industry in developing eco-friendly 
design technologies that help solve some 
of the world’s most pressing environmental 
challenges.

Dara Treseder’s tenure at Autodesk 
exemplifies her as a leader who is not only 
ahead of her time but also deeply committed 
to empowering creators and engineers 
around the world. Her strategic vision and 
unwavering dedication to innovation and 
customer satisfaction continue to drive 
Autodesk forward, shaping the future of 
how we design and build our world. As 
the digital landscape evolves, Treseder's 
leadership is sure to keep Autodesk at 
the forefront of the industry, consistently 
paving the way for new ideas and  
better solutions.

Sustainability isn’t just a 
trend—it’s a commitment 
to the future. At Autodesk, 
we're dedicated to building 

tools that help solve 
some of the world’s most 

complex design challenges 
in an environmentally 

responsible way
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Marc 
Pritchard
Chief Brand Officer,
Procter & Gamble

Championing Accountability  
and Diversity at Procter & Gamble

Best  
Marketing Leaders  
from USA 2023

People buy with 
their hearts, 

and people join 
companies to help 
make a difference 

in the world. At 
Workday, our 

purpose is to inspire 
a brighter work day 

for all
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As the Chief Brand Officer at Procter & 
Gamble, Marc Pritchard is a prominent 
voice in the marketing world, renowned 

for his outspoken stance on accountability 
in advertising and his leadership in fostering 
diversity. His strategic insights and ethical 
approach have marked him as a trailblazer, 
especially in light of recent social challenges 
and the digital transformation of consumer 
interactions.

Marc Pritchard's career at P&G has been 
characterized by a dedication to innovation 
and ethical standards. His leadership extends 
beyond traditional marketing, focusing on the 
impact of advertising in society and the role 
of brands in shaping cultural conversations. 
Pritchard's influence is particularly noted in 
his calls for greater accountability within digital 
advertising platforms and his commitment to 
diversity and inclusion within the industry.

In recent conversations, notably at P&G's 
virtual LifeLab at CES, Pritchard expressed 
his concerns over the amount of time brands 
spend monitoring advertising platforms rather 
than relying on these platforms to regulate 
themselves. He highlighted the urgent need 
for enhanced accountability and oversight, 
especially following events that underscore 
the potential for harmful content, such as the 
insurrection at the US Capitol. "We don't want 
to monitor ad content. That's really something 
that the platforms need to do," Pritchard stated, 
emphasizing the necessity for standards that 
are enforced and audited within the industry.

Marc Pritchard has also been a vocal 
advocate for diversity, setting ambitious 
goals for P&G and its suppliers to mirror the 
demographic makeup of the US population. 
With targets for substantial multicultural 
representation, Pritchard is pushing for equal 
representation in all areas of P&G’s supply 
chain, from agencies to production crews. 
His efforts reflect a broader commitment to 
eliminating systemic investment inequalities 
and promoting inclusivity across the board.

The adaptation to virtual platforms has been 
a significant shift under Pritchard's leadership. 
The transformation of P&G's CES presence into 
a virtual LifeLab is a testament to his forward-
thinking approach. This innovative platform 
allows attendees to explore new products like 
the EC360 sustainable cleaning line and the 
first-ever microchip-powered Febreze plug-in 
air freshener through a virtual avatar. This 

strategy not only adapts to current consumer 
behavior but also sets a precedent for future 
digital engagements.

Pritchard’s vision extends to the evolving 
landscape of e-commerce, acknowledging its 
substantial growth across all markets. His 
approach is to continuously innovate while 
aligning product offerings with consumer 
needs, such as enhanced cleaning and 
environmental sustainability. This focus is 
crucial as P&G adapts to the changing ways 
consumers experience retail, from online 
ordering to in-store pickups.

Looking forward, Marc Pritchard advocates 
for a "constructive disruption" of traditional 
media buying practices. His strategy involves 
working directly with broadcasters and 
publishers alongside agencies to create deals 
that offer mutual benefits, reflecting a shift 
towards more dynamic and value-driven 
media engagements.

Marc Pritchard's role at Procter & Gamble 
is much more than that of a traditional Chief 
Brand Officer. Through his advocacy for safer 
media practices, commitment to diversity 
and inclusion, and innovative approaches 
to consumer engagement and e-commerce, 
he is setting new standards in the industry. 
His leadership not only influences P&G's 
policies and practices but also inspires 
broader changes across the global marketing 
landscape, making him a pivotal figure in 
shaping the future of brand communication.
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